Program Overview

Week 1
Skill: Networking, Interviewing and Resume Building
· Overview of marketing fundamentals (4Ps, branding, consumer behavior).
· Understanding the role of social media within a broader marketing strategy.
· Familiarizing with target audiences and platform demographics.
· Design Skill: Reference finding

Learning Assignment
· 30 minutes Resume Building with Team 
· Create a 2 minute pitch on yourself 

Week 2
Skill: Content Creation Basics
· Writing effective copy tailored to different platforms.
· Branding consistency in content.
· Design Skill: Fundamentals of visual storytelling and design.


Learning Assignment
· Create 3 platform-specific posts (graphics and captions) for SCT reflecting their tone and style.
· Engage with social media marketers online (e.g., follow and interact with marketing professionals on LinkedIn). 
Week 3
Skill: Social Media Scheduling and Tools
· Tools for planning and scheduling content (e.g., Hootsuite, Buffer, or Later).
· Building a content calendar and managing workflow.
· Understanding best practices for posting times and frequency.
· Design Skill: Timelining the design process

Learning Assignment
· Plan and present a one-week content calendar for a brand, including suggested posting times and captions.
Week 4
Skill: Community Management
· Best practices for engaging followers and fostering community.
· Handling customer feedback, complaints, and crises professionally.
· Monitoring brand reputation online.
· Design Skill: Designing for target audiences

Learning Assignment
· Draft responses to various hypothetical social media interactions, including complaints, questions, and compliments
· Attend a webinar focused on community engagement strategies.

Week 5
Skill: Marketing Analytics and Reporting
· Basics of digital marketing KPIs (reach, impressions, engagement, conversion rates).
· Using analytics tools (Google Analytics, social platform insights).
· Creating performance reports.
· Design Skill: Taking feedback, and understanding different types of deliverables

Learning Assignment
· Shadow a team member responsible for marketing analytics.
· Analyze the performance of a real or simulated campaign, presenting key metrics and actionable insights.

Week 6
Skill: General Marketing Strategies and Influencer Partnerships
· Aligning social media efforts with overall marketing strategies (e.g., integrated campaigns).
· Identifying and partnering with influencers for campaigns.
· Building influencer contracts and tracking ROI.
· Design Skill: Managing stakeholder relationships


Learning Assignment
· Propose 3 influencers for a brand’s campaign, detailing why they’re a good fit and the expected impact.

Week 7
Skill: Paid Social Media Advertising and Budgeting
· Basics of creating and managing paid ad campaigns.
· Setting budgets, targeting, and testing strategies (A/B testing).
· Evaluating ad performance and ROI.
· Design Skill: Project presentation

Learning Assignment
· Design a mock ad campaign, including audience targeting, ad copy, visuals, and budget allocation.

Week 8
Skill: Emerging Trends and Personal Branding
· Understanding and predicting trends in marketing and social media (e.g., AR/VR, AI, Threads, BeReal).
· Building a personal brand as a marketer.
· Exploring career paths in digital marketing.
· Design Skill: Portfolio reference, and possible career paths

Learning Assignment
· Create a personal marketing portfolio or LinkedIn post reflecting on a recent marketing trend and its potential for brands.

Week 9
Skill: Capstone Project and Reflection
· Synthesizing learned skills into a cohesive marketing strategy.
· Presenting ideas professionally.
· Reflecting on personal and professional growth during the internship.

Learning Assignment
· Plan and present a complete social media marketing strategy for a SCT show, including a social media campaign, analytics, influencer strategy, and reporting plan.

